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Abstract

The supply of financial goods and services has undergone a substantial transformation as a result of digitalization,
especially with regard to digital payment systems, online banking platforms, and mobile financial applications. The
quick growth of digital financial services in India has improved accessibility and convenience, but it is still a major
concern to what degree vulnerable workforce segments—particularly migrant workers in the Micro, Small, and
Medium Enterprises (MSME) sector—are aware of and capable of using these digital products. This study looks at
how much knowledge migrant workers in Tirupur District's MSME sector have about digital financial services and
goods. The study examines awareness levels of a range of digital products and services, such as digital payment
platforms, banking services, and government-backed digital initiatives, using primary data gathered via a structured
questionnaire. It is anticipated that the results would shed light on migrant workers' present level of digital awareness
and have policy-relevant ramifications for improving digital financial inclusion in the MSME ecosystem.
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I.  INTRODUCTION

The way people access and use financial products
and services has changed as a result of the growing
integration of digital technology into the financial system.
India's financial inclusion policy now heavily relies on
digital financial products, including digital wallets, online
government service platforms, mobile and internet banking,
and the Unified Payments Interface (UPI). One of the most
economically engaged but underserved groups of workers is
the migrant sector. The MSME sector, which is widely
acknowledged as the foundation of industrial development,
job creation, and export growth, employs a sizable
percentage of migrant workers in India.

Adoption and use of digital financial services and
solutions are greatly influenced by awareness. The degree to
which people are aware of the availability, characteristics,
advantages, and application of digital financial tools is
referred to as awareness. Numerous migrant workers are
employed by the MSME sector in Tiruppur District, which
is well-known for its vibrant industrial operations, in a
variety of production and service units. Knowing how much
migrant workers know about and are ready to use these
digital financial systems is crucial given the growing
emphasis on digital payments, digital wage transfers, and
online financial services inside MSMEs.

The goal of the current study is to determine how
much knowledge migrant workers in Tiruppur District's
MSME sector have about digital financial services and
goods. The study aims to add to the body of knowledge on
digital financial inclusion and provide policymakers,
financial institutions, and MSME stakeholders with
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evidence-based insights by examining awareness levels and
trends.

II. REVIEW OF LITERATURE

Rekha etal (2025) identified research gaps in the
relationship between digital literacy and MSME decision-
making through a comprehensive literature and bibliometric
study on financial literacy in MSMEs

Min-Zhang (2025) investigated if digital money enhances
the quality of employment for migrant workers in China.
According to the study, the quality of employment is much
improved by digital financial development, with the impacts
being more pronounced for women, younger workers, and
migrant groupings. The findings imply that digital finance
might encourage inclusive growth and lessen labour market
disparities.

Prihandini (2025) examined the level of digital financial
literacy in Indonesia's digital economy and discovered a
disconnect between people's access to financial technology
and their comprehension and use of digital financial
instruments, underscoring the need for inclusive policies.

Risman & Syarif (2025) examined a community initiative
to raise migrant workers' digital finance literacy in
Malaysia, demonstrating how educational training enhanced
participants' knowledge and self-assurance when utilizing
digital financial tools.

Zhang (2025) an empirical study found that because
migration improves social networks and financial
knowledge, migrant work experience promotes rural
households' adoption of digital financial services.



International Journal of Advanced Multidisciplinary Research and Educational Development

Volume 2, Issue 2 | March — April 2026 | www.ijamred.com

ISSN: 3107-6513

III. OBJECTIVIES

To find out the awareness level of financial products and
services of migrant workers working of MSME sector in
Trippur District.

IVMETHODOLOGY

The study uses a descriptive research approach to
determine how well-informed migrant workers working in
Tiruppur District's MSME sector are about digital financial
products and services. A systematic interview schedule,
which was thought to be appropriate for guaranteeing the

precision and clarity of responses, was used to gather
primary data from 50 migrant workers. A convenience
sample technique was used because there was no set
sampling frame and the respondents were mobile. In order
to assess and compare the level of awareness across
different digital financial goods and services, the obtained
data were analyzed using mean score analysis; greater mean
values indicate higher levels of awareness among the
respondents.

V ANALYSIS
MEAN SCORE ANALYSIS
Statements N Minimum Maximum Mean Std. Deviation

Mobile to mobile money transfer 100 2 3 2.99 .100
QR code-based payments 100 2 3 291 .288
ATM cards 100 1 3 1.84 748
Balance Enquiry Through Mobile 100 1 3 2.80 449
Government saving schemes 100 1 3 2.84 395
Buy now pay later services 100 1 3 2.74 485
Digital savings account 100 1 3 2.15 .626
Credit through banking apps 100 1 3 1.45 .626
Mobile based remittance services 100 1 3 1.49 .643
Pin and OTP security 100 2 3 2.89 314
Fraud and scam messages 100 1 3 1.83 .805
Reporting digital fraud 100 1 3 2.05 716
Mobile to mobile transfer 100 2 3 2.99 .100
QR code-based payments 100 2 3 291 288
ATM cards 100 1 3 1.84 748

The Mean Score Analysis is used to identify the level of awareness of respondents toward different digital financial
services. Since your scale appears to be 1 = Low awareness, 2 = Moderate awareness, 3 = High awareness, the interpretation is
based on how close the mean value is to 3 (high awareness).

The respondents' awareness of different digital
financial services and security procedures was assessed
using the mean score analysis. The findings show that
respondents are very knowledgeable about fundamental
digital payment systems. Mobile to mobile money transfer
had the highest mean score (Mean = 2.99, SD = 0.100)
among the assertions, suggesting that respondents had a
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very high level of awareness. PIN and OTP security (Mean
=2.89, SD = 0.314) and QR code-based payments (Mean =
291, SD = 0.288) both demonstrate a high degree of
awareness. Additionally, the respondents' knowledge of
government savings programs (Mean = 2.84, SD = 0.395),
mobile banking balance inquiries (Mean = 2.80, SD =
0.449), and buy now, pay later services (Mean = 2.74, SD =
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0.485) is comparatively strong. On the other hand, reporting
digital fraud (Mean = 2.05, SD = 0.716) and digital savings
accounts (Mean = 2.15, SD = 0.626) have a moderate level
of awareness. Conversely, lower mean scores are seen for
fraud and scam messaging (Mean = 1.83, SD = 0.805) and
ATM cards (Mean = 1.84, SD = 0.748), suggesting
relatively low knowledge among respondents. Credit via
banking applications (Mean = 1.45, SD = 0.626) and
mobile-based remittance services (Mean = 1.49, SD =
0.643) have the lowest level of awareness. Overall, the data
shows that while respondents' understanding of advanced
digital financial services and issues connected to fraud is
still relatively low, they are increasingly familiar with basic
digital payment services.

VI FINDINGS

The overall results of the mean score analysis show that
respondents have a comparatively high degree of awareness
about fundamental digital financial services, especially
PIN/OTP security, mobile-to-mobile money transfers, and
QR code-based payments, which had the highest mean
scores. Additionally, the respondents exhibit a reasonable
level of awareness of services like buy now, pay later, and
mobile banking balance inquiries. Digital savings accounts,
reporting digital fraud, ATM cards, and fraud or scam
notifications, on the other hand, are somewhat less well-
known. Respondents are less familiar with sophisticated
digital financial services, as seen by the lowest awareness of
credit through banking apps and mobile-based remittance
services. Overall, the results point to the need to raise
understanding of sophisticated digital financial products and
digital fraud protection techniques, even though respondents
are at ease with widely used digital payment methods

VII CONCLUSION

The current study looked at migrant workers' knowledge of
digital financial services and goods in the MSME sector in
Tirupur District. The study's conclusions show that migrant
workers are reasonably knowledgeable about fundamental
digital financial services, especially mobile-to-mobile
money transfers, QR code-based payments, and security
features like PIN and OTP verification. Higher mean ratings
for these services show that respondents are conversant with
the digital payment methods that are frequently utilized in
everyday financial transactions. Additionally, a moderate
level of awareness of services including government savings
plans, mobile banking balance inquiries, and buy now, pay
later options was noted in the study.

The results also show that migrant workers' knowledge
of sophisticated digital financial services and products is still
relatively poor. Lower mean ratings were obtained for
services such digital savings accounts, mobile-based
remittance services, credit facilities via banking applications,
and ways to report digital fraud. This implies that even if
migrant workers are using simple digital payment systems,
they still don't fully comprehend the wider spectrum of
digital financial services and security procedures. In order to
improve migrant workers' knowledge and promote the safe
and effective use of digital financial products and services in
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the MSME sector of Tiruppur District, the study concludes
that effective financial literacy programs, awareness
campaigns, and institutional support are necessary
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