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Abstract 
A ready-to-use academic outline with specific content that you may incorporate into a project report or thesis is 
provided below. I offer an abstract, an introduction, four distinct objectives, a thorough research methodology 
(including sample, instrument, and analysis plan), a brief overview of the structure of the literature that you can 
elaborate upon, and a section on practical analysis (what to calculate, example interpretation, and 
recommendations).  I may then create sample tables or a questionnaire if you’d like. Fastrack & Titan Industries 
subsidiary, has established a strong brand identity since its 1998 debut by providing a. Large selection of 
fashionable yet reasonably priced timepieces. Customers still have a number of Complaints about the brand, 
especially regarding product availability and after-sale services, despite its Widespread appeal. In the Indian 
watch market, the study examines how much product quality affect customer happiness and competitiveness.  
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Introduction 
In India, watches continue to be both practical items 
and fashion statements.  One of India’s top watch 
producers and retailers, Titan is the main consumer 
brand of the Tata Group. It offers several sub-brands 
(Titan, Fastrack, Sonata, and Raga ) that cater to 
various demographic groups. A great place to 
research consumer satisfaction with these 
companies is Coimbatore, a big commercial city in 
Tamil Nadu with multiple Titan stores and bustling 
retail corridors.   
In order to boost customer loyalty and repeat 
business, manufacturers and retailers can enhance 
product design, pricing, and service strategies by 
having a better understanding of satisfaction 
drivers. In 1998, Fastrack, one of the top wristwatch 
brands in India, All the age were the target market 
for the brand. The tagline for the brand's promotion 
was "Cool Watches from Titan." Fastrack is known 
for its quality, affordability, and variety of styles. 
Customers frequently report that they still have 
problems with this brand, nevertheless, one of 
which is that the after-sales support is subpar. 
Frequently, customers find it challenging to fix their 
watches or swap out the dial, strap, etc. The majority 

of retail establishments do not have spare parts 
because Fastrack watches change styles more 
quickly, forcing buyers to use straps from domestic 
manufacturers that don't even fit the watch.  
 
History 
One of the top watch manufacturers in India, Titan 
Company Limited, is directly linked to the history 
of TATA brand watches. The Tamil Nadu Industrial 
Development Corporation (TIDCO) and the Tata 
Group formed Titan Company Limited as a joint 
venture in 1984. The company was established with 
the goal of producing fashionable, dependable, and 
high-quality watches at reasonable costs for Indian 
customers.  
In 1987, Titan introduced quartz technology to the 
Indian market with their first line of timepieces. The 
Indian watch industry, which had hitherto been 
dominated by mechanical timepieces, saw a 
dramatic change as a result. Titan’s emphasis on 
quality, durability, creative design, and precise 
timekeeping helped it build great consumer trust 
over time. 
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Objectives 
⮚ To Study about Personal profile of 

the respondents  
⮚ To Analysis the level of satisfaction 

to TATA Brand Wrist Watches  
 
Statement of the problem 
In today’s competitive market, the Indian watch 
industry has witnessed rapid growth due to changing 
consumer lifestyles, technological advancements, 
and increasing brand awareness. Tata Group’s 
watch brands such as Titan, Fastrack, Sonata, and 
Raga have gained strong recognition among 
consumers by offering a wide range of products that 
combine quality, style, and affordability. 
However, consumer preferences, satisfaction levels, 
and buying behaviour vary based on factors such as 
price, design, durability, brand image, and after-
sales service. Despite the popularity of Tata watch 
brands, there is a need to understand how consumers 
perceive these brands and what factors influence 
their purchasing decisions. 
The problem addressed in this study is to analyze 
the level of awareness, satisfaction, and factors 
influencing consumer preference towards Tata 
watch brands. The study also attempts to identify the 
challenges faced by consumers and areas where the 
company can improve to strengthen customer 
satisfaction and brand loyalty. 
 
Research Methodology 
The present study adopts a quantitative and 
descriptive research design to analyze the level of 
consumer satisfaction towards TATA brand 
watches in Coimbatore City. The study is mainly 
based on primary data, which were collected 
through a structured questionnaire distributed using 
Google Forms. 
A total of responses were collected from consumers 
who use TATA subsidiary brand watches such as 
Titan, Fastrack, Sonata, and Raga. The respondents 
were selected using the non-probability 
convenience sampling method, as the data were 
collected based on the availability and willingness 
of respondents in Coimbatore City. 

The questionnaire consisted of questions relating to 
the personal profile of the respondents, brand 
preference, type of watch used, satisfaction level, 
service satisfaction, price satisfaction, value for 
money, and recommendation behaviour. The 
collected data were systematically classified, 
tabulated, and analysed. 
Secondary data were collected from journals, 
research articles, books, company websites, and 
online sources to support the study. 
The data analysis was carried out using percentage 
analysis, and the results were presented in the form 
of tables and simple interpretations. The period of 
data collection was limited to a short duration as part 
of the academic requirement.  
 
Statistical Tools Used: Percentage Analysis  
Scope of the Study 
The scope of the study is confined to analysing the 
consumer satisfaction towards TATA brand 
watches in Coimbatore City. The study focuses on 
customer awareness, brand preference, satisfaction 
level, service quality, price perception, and value for 
money related to TATA subsidiary watch brands. 
 
Limitation of Study  
⮚ The research is confined to Coimbatore City, 

and the results cannot be generalized to other 
cities or regions. 

⮚ The study is based on primary data collected 
through questionnaires, and the accuracy of the 
results depends on the honesty and 
understanding of the respondents. 

⮚ Time constraints restricted the collection of 
data from a larger sample size. 
 

Review of Literature 
1. David and Makeswari (2021) conducted a study 
on consumer satisfaction towards Titan watches in 
Coimbatore City. The study revealed that product 
quality, brand reputation, and durability were the 
major factors influencing customer satisfaction. The 
researchers concluded that Titan enjoys strong 
brand loyalty among consumers due to its consistent 
quality and service. 
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2. Gunasekaran and Ruthish (2024) examined 
consumer satisfaction towards Fastrack watches 
with reference to Coimbatore City. Their study 
found that modern design, brand image, and 
affordability significantly influenced young 
consumers’ buying decisions. The study 
emphasized that customer satisfaction plays a vital 
role in repeat purchases. 
3. Renuka and Ramesh Chandrahasa (2022) 
analysed customer satisfaction towards Titan 
watches in India. The study highlighted that design, 
price, and after-sales service were the most 
important determinants of customer satisfaction. 
The authors suggested that improving service 
quality would further enhance customer loyalty. 
4. Elakkiya (2016) studied consumer buying 
behaviour towards branded watches and found that 

demographic variables such as age and gender had 
a limited impact on purchase decisions, while brand 
trust and perceived quality played a significant role 
in influencing satisfaction. 
5. Malhotra (2020) conducted a study on brand 
perception and customer satisfaction in the watch 
industry. The study concluded that strong brand 
image and effective marketing strategies positively 
influence customer satisfaction and brand 
preference. 
6. Ramu Mani and Madhavan (2024) analysed the 
impact of brand and quality on customer satisfaction 
towards Fastrack watches. Their findings revealed 
that product quality and brand value significantly 
affect consumer satisfaction and recommendation 
behaviour. 

 
Analysis and Interpretations 

Table No.1 
Profile of the respondents 

Particulars Category No of Respondents Percentage 
Gender  Male  62 62 
 Female 38 38 
Age  Below 20 16 16 
 21 – 25 20 20 
 26 – 30  26 26 
 31 – 35 15 15 
 Above 35  23 23 
Education 
Qualification  

School Level  17 17 

 UG Level  35 35 
 PG Level  23 23 
 Professional 19 19 
 Others  6 6 
Occupation  Private Employee  40 40 
 Government Employee  20 20 
 Business  29 29 
 Others  11 11 
Salary  Less than 20,000 18 18 
 20,001 to 30,000 23 23 
 30,001 to 40,000 12 12 
 40,001 to 50,000 16 16 
 Others 31 31 

Source: Primary data 
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Interpretation:  
According to the demographic data, Coimbatore City's Tata brand watches appeal to a broad spectrum of 
customers. The bulk of responses (62%) are men, suggesting that men use it more frequently. The 26–30 age 
group (26%) constitutes the largest sector, followed by those above 35 years (23%), demonstrating that the 
brand is popular among young professionals and mature individuals. Most respondents are well educated, with 
UG (35%) and PG (23%) holders comprising a substantial percentage. In terms of occupation, private 
employees (40%) and business individuals (29%) dominate the sample, suggesting substantial approval among 
working and self-employed groups. Customers from a range of income levels, particularly those making 
between ₹20,001 and ₹30,000, use Tata watches, according to the income distribution. 

Table No.1 
Level of satisfaction of the respondents 

Factors Highly 
Satisfied 

Satisfied Natural Dissatisfied Strongly 
Dissatisfied 

Price  45 25 15 10 5 
Model 42 25 16 11 6 
Quality  48 28 16 5 3 
Service  34 24 26 10 4 
Value for Money  56 26 12 4 2 
Offers  38 32 24 4 2 

Source: Primary data 
 
Interpretation 
The satisfaction analysis reveals that consumers are highly satisfied with Tata brand watches. Value for money 
and quality receive the highest satisfaction, highlighting the brand’s strength in durability and reliability. Price 
and design also score high, indicating that consumers appreciate both affordability and attractive models. 
Although service and offers receive slightly more neutral responses, overall satisfaction remains positive. This 
suggests minor scope for improvement in after-sales service and promotional offers. 
 
Findings 
⮚ The study reveals that the majority of 

respondents are aware of Tata brand watches 
and recognize Tata as a trustworthy and 
reputed brand. 

⮚ Most of the respondents expressed 
satisfaction with the quality and durability of 
Tata watches, which the primary reason for 
their preference is. 

⮚ A significant number of consumers agreed 
that Tata watches are reasonably priced and 
offer good value for money. 

⮚ Many respondents were satisfied with the 
design, style, and variety of Tata watches, 
though some felt that more trendy designs 
could be introduced. 

⮚ Few respondents expressed dissatisfaction 
regarding after-sales service and warranty 
claims, indicating a need for better customer 
support. 

⮚ Overall, the study shows that consumer 
satisfaction towards Tata brand watches in 
Coimbatore City is at a satisfactory level. 

 
Suggestions 
⮚ Tata should introduce more modern and 

fashionable designs to attract younger 
consumers. 

⮚ The company can improve after-sales service 
efficiency, especially service centers and 
warranty handling. 
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⮚ Attractive promotional offers and discounts 
may be introduced during festive seasons to 
increase sales. 

⮚ Tata should strengthen advertising and digital 
marketing to increase product awareness 
among new customers. 

⮚ Regular customer feedback programs can be 
conducted to understand consumer 
expectations and improve satisfaction. 

 
Conclusion  

The present study on Consumer Satisfaction 
Towards TATA Brand Watches in Coimbatore City 
reveals that TATA watches have gained a strong 
and positive acceptance among consumers. The 
majority of the respondents are satisfied with the 
quality, design, durability, and pricing of the 
watches. The brand enjoys high awareness, mainly 
through advertisements and word-of-mouth, which 
reflects its strong market presence. The analysis 
shows that most consumers consider the price of 
TATA watches to be affordable and reasonable, 
making them accessible to different income groups. 
A significant proportion of respondents expressed a 
high level of satisfaction and willingness to 
recommend TATA watches to others, indicating 
strong customer loyalty and trust in the brand. 
Overall, the study concludes that TATA brand 
watches hold a good position in the Coimbatore 
market. By continuing to maintain product quality, 
adopting new designs, and strengthening 
promotional strategies, the company can further 
enhance customer satisfaction and expand its 
market share in the future. 
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