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Abstract:  
This study evaluates how Coimbatore City's commerce students' employment prospects are affected by the LinkedIn social media 
platform. A structured questionnaire was used to gather data from commerce students as part of a descriptive research design. The 
study looks at perceptions of the advantages and difficulties of using LinkedIn for career development, as well as awareness and 
usage patterns. The results show that although LinkedIn facilitates access to job information and professional networking, its 
efficacy depends on digital skills, active participation, and institutional support for career readiness. 
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INTRODUCTION 
 Digital communication has revolutionized education and 
employment in the twenty-first century, and LinkedIn has 
become the most popular professional networking site. 
LinkedIn is more focused on creating professional identities, 
matching employers and job seekers, and fostering career 
development than entertainment-based social media. By 
making it possible to create profiles, showcase skills, network, 
and gain access to internship and employment opportunities, it 
serves as a link between academic learning and practical 
experience for students studying commerce. Employability in 
Coimbatore, a major center for education and industry, can be 
greatly improved by using LinkedIn effectively. However, 
students' ability to fully utilize it is limited by differences in 
awareness, usage, and institutional support. This study thus 
investigates how linkedin affects job prospects for coimbatore 
commerce students, with an emphasis on usage trends, 
perceived advantages, and difficulties in establishing a digital 
career. 
 
STATEMENT OF THE PROBLEM 
Even though LinkedIn is a well-known professional 
networking site, little is known about how it actually affects 
students' employability in developing nations. Studies that are 
currently available mostly concentrate on profile creation and 
perceived utility; there is little proof that using LinkedIn leads 
to concrete results like internships or job offers. This gap is 
especially noticeable for Coimbatore commerce students, 
many of whom struggle with issues like poor digital skills, a 
lack of institutional support, and apprehension about how to 
use the platform efficiently. To close the gap between digital 
networking theory and practical career advancement, it is 
crucial to look at students' awareness, usage patterns, 
employment outcomes, and challenges. This will provide 
educators and policymakers with valuable insights.  

 
OBJECTIVE OF THE STUDY 

 To assess the impact of LinkedIn usage on internship 
and job opportunities among commerce students  

 To identify the challenges and limitations faced by 
commerce students in utilizing LinkedIn for career 
advancement. 

 
SCOPE OF THE STUDY 
This study only includes undergraduate and graduate 
commerce students who are enrolled in specific Coimbatore 
city colleges. It looks at students' awareness, usage, 
perceptions, and how well LinkedIn helps them find job-related 
opportunities. Additionally, the study evaluates how LinkedIn 
helps students in commerce improve their professional 
networking, employability skills, and job search strategies. The 
study's findings are meant to help policymakers, educators, and 
placement coordinators create focused LinkedIn-focused career 
development programs. However, the research's scope is 
limited to institutions in the Coimbatore district and does not 
include other social networking sites like Facebook and 
Instagram. 
 
LIMITATION 

 The study's focus on LinkedIn and restriction to 
Coimbatore city's commerce students limit the 
generalizability of its findings.  

 The results are based on self-reported responses from 
students, which might not be an accurate 
representation of real employment outcomes. 

 
HYPOTHESIS 

 Null Hypothesis (H₀): LinkedIn usage has no 
significant impact on internship opportunities among 
commerce students. 



International Journal of Advanced Multidisciplinary Research and Educational Development 
Volume 2, Issue 1 | January – February 2026 | www.ijamred.com 

ISSN: 3107-6513 
 

 
 
 

922 
 

 Null Hypothesis (H₀): Commerce students do not face 
significant challenges or limitations in using LinkedIn 
for career advancement. 

 
RESEARCH METHODOLOGY 
The study uses a descriptive research design to look at the 
frequency of important variables and analyze the respondents' 
demographic profile. While secondary data is gathered from 
books, journals, magazines, articles, prior reports, and pertinent 
websites to support the study framework, primary data is 
gathered using a structured questionnaire that is in line with the 
research objectives. 
 
SAMPLING TECHNIQUE 
According to accessibility and willingness to participate, 
commerce students from Coimbatore City colleges were 
chosen using the convenience sampling technique. 
 
SAMPLE SIZE 

 Sample size refers to the number of participants or 
observations included in a study.  

 Approximately 129 respondents will be targeted for 
participation in the study.  

 
AREA OF THE STUDY 
The study was collected in Coimbatore district by commerce 
students. 
 
TOOLS 

 REGRESSION 
 ANOVA 

 
REVIEW OF LITERATURE 
Amanda Ruth Slone (2016)1, in her study titled “Assessing 
students’ use of LinkedIn in a business and professional 
communication course” aimed to examine the practice of using 
LinkedIn as a tool for teaching students how to create a 
professional online presence. The methodology adopted was 
descriptive analysis, based on LinkedIn profiles created by 
students enrolled in a business communication course, with a 
sample size of around 60 students. The findings revealed that 
while most students included basic details such as name, 
education, and a photograph, many neglected to fully complete 
the profile by omitting crucial details like work experience, 
endorsements, and professional summaries. This lack of 
completion reduced the credibility of their profiles. It was 
suggested that educators should redesign assignments with 
clear rubrics and continuous mentoring to ensure students 
develop impactful professional profiles. The study concluded 
that LinkedIn assignments can play a vital role in preparing 
students for professional networking.  
Latasha Mohapatra (2018)2, in her study titled “Employment 
opportunities in India and challenges with special reference to 
the students of commerce system” sought to analyze the 
employment challenges faced by commerce stream students in 
Madhya Pradesh. The study relied on descriptive research with 

data collected from 120 commerce students in Sagar City using 
a structured questionnaire. The findings revealed that most 
students were unaware of the range of job opportunities 
available in commerce and depended solely on academic 
qualifications like 12th Commerce, B.Com., or M.Com. 
without additional skills. The paper highlighted that this 
dependence contributed to unemployment and 
underemployment. The researcher suggested conducting career 
counseling sessions, skill development workshops, and 
practical exposure to job opportunities to make students more 
competitive in the job market. It concluded that awareness and 
training programs were essential to bridge the employability 
gap. 
Aleem Raza (2021)3, in his study titled “LinkedIn used as 
career advancement among students” critically assessed how 
LinkedIn functions as a platform for career development in 
Pakistan. The methodology used was a critical analysis based 
on survey responses from 100 university students regarding 
their use of social networking sites for job searches. The 
findings indicated that students were more active on platforms 
such as Facebook and Twitter, while LinkedIn remained 
underutilized due to lack of awareness and training. It was 
found that most students were unaware of LinkedIn’s potential 
for networking, mentorship, and careergrooming. The author 
suggested that universities should create awareness programs 
and training workshops to help students use LinkedIn 
effectively for career growth. The study concluded that 
LinkedIn could significantly aid students’ professional 
advancement if properly integrated into academic and career 
support systems. 
 
RESEARCH GAP 
A number of researchers have focused on LinkedIn primarily 
as a tool for building professional networks and influencing 
students’ attitudes towards online networking. Nevertheless, 
empirical research that links the use of LinkedIn to specific 
employment outcomes, such as intern placements, job 
recruitment, or long-term career development, is still limited. 
This is particularly true in the context of commerce students in 
developing countries, where the lack of outcome-focused 
research makes it difficult to accurately determine the actual 
value of LinkedIn in improving employability. 
 
DATA ANALYSIS AND INTERPRETATION 

ANOVAa 

Model Sum of 
squares 

df Mean 
square 

F Sig. 

1 Regression .365 1 .365 .677 .412b 

Residual 68.442 127 .539   

Total 68.806 128    

(Source: Primary Data) 
Table 1 
 
INTERPRETATION: 
The regression analysis indicates that there was a very weak 
association between students using LinkedIn and the level of 
degree studies (R² = 0.005, R = 0.073). The model was not 
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statistically significant: F = 0.677, p = 0.412. In addition, the 
regression coefficient for the use of LinkedIn was not 
significant: it was 0.048, while t = 0.823, p = 0.412. This 
suggests that students’ level of study is not significantly 
predicted by their use of LinkedIn. 
 Sum of 

squares 
df Mean 

square 
F Sig. 

Between 
Groups 

2.832 3 .944 1.060 .369 

Within 
Groups 

111.370 125 .891   

Total 114.202 128    

(Source: Primary data) 
Table 2 
 
INTERPRETATION: 
The ANOVA looked at whether students’ satisfaction with 
college support for LinkedIn usage varies among different 
groups. The analysis gave an F-value of 1.060 and a p-value of 
0.369. Because the p-value is greater than 0.05, the differences 
between groups are not statistically significant. This shows that 
the average satisfaction scores are alike across all groups. Most 
of the differences in satisfaction come from variations within 
each group, not between them. Overall, students view college 
support for LinkedIn usage similarly across different groups. 
 
FINDINGS 
The ANOVA looked at whether students’ satisfaction with 
college support for LinkedIn usage varies among different 
groups. The analysis gave an F-value of 1.060 and a p-value of 
0.369. Because the p-value is greater than 0.05, the differences 
between groups are not statistically significant. This shows that 
the average satisfaction scores are alike across all groups. Most 
of the differences in satisfaction come from variations within 

each group, not between them. Overall, students view college 
support for LinkedIn usage similarly across different groups.  
SUGGESTION 
Since LinkedIn usage has little bearing on students' academic 
performance, colleges should concentrate on enhancing its 
effective use through training and career counselling rather 
than promoting frequent use. Even though group satisfaction 
with college support is comparable, LinkedIn support that is 
structured and goal-oriented can increase its usefulness.  
 
CONCLUSION 
The study concludes that although Coimbatore commerce 
students use LinkedIn for professional networking, there is 
little evidence that it has a direct influence on internships, jobs, 
and academic performance. LinkedIn primarily serves as a 
helpful career tool, and its efficacy is dependent on skill 
development, appropriate guidance, and organized institutional 
support rather than usage frequency.  
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